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Tourism, treat or threath?
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National park visitor spending
contributed $50.3 billion to
U.S. economy in 2022.

Not only do national parks
protect awe-inspiring
places, they are also huge
economic generators for
the local communities
that surround them.

° Visitors contribute billions
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- Case studies from WWF Italy
Oases System




WWE «Oases» In [taly: a story of pioneering
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Oases are either publicly-owned areas or
lands directly bought and managed by WWF
Italy, ranging from a few to 3.000 hectares.

Through time, Oases piloted pioneering
wildlife watching and environmental
education in Italy

A WWEF ltaly Oases became the first Marine
Protected Area in Italy (MPA) surrounding the
Miramare Castle, Trieste, in Northern Adriatic
Sea

Many Oases were key areas to support
species-specific conservation projects,
such as for the Apennine chamois, the
Eurasian otter, the Sardenian red deer and
protected or threatened habitats, such as
wetlands and Mediterranean forests.



Key numbers

101 across Italy

2 Marine Protected Areas

5 Nature State Reserves

12 Ramsar sites

46 regional/local protected areas

70 included in Natura 2000 Sites
About 24.000 hectares protected

ca. 5.000 hectares owned by WWF lItaly
About 350.000 visitors/year



From «Qases» to the 2030 Targets: the Storymap
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THE OASIS EFFECT

How the Italian WWF oases system contributes to the 30x30 goal
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https://storymaps.arcgis.com/stories/72193b2176fb43698573d2782e4e3933

From «Oases» to Biosphere Reserves: digital innovation
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https://www.biosferamiramare.it/mappa/

Sustainable mobility: the Atlas
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The need for reconnection




The role of ecotourism
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Per proteggere, bisogna conoscere.
Vogliamo trasmettere tutto I'amore e il rispetto che serve per costruire un futuro in cui uomo e natura
possano vivere in equilibrio.
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>+ | IMPLEMENTING THE KUNMING-MONTREAL
‘i GLOBAL BIODIVERSITY FRAMEWORK

WWF HALT AND REVERSE BIODIVERSITY LOSS BY 2030

HABITATS AND SPECIES

= Conserve 30% of land, freshwater




The Glant Crossroad

Earth4All wellbeing index ® Giant Leap @ Too Little Too Late




together possible.

Working to sustain the natural
world for the benefit of people WWF® and ©1986 Panda Symbol are owned by WWF. All rights reserved.

and wildlife. WWEF, 28 rue Mauverney, 1196 Gland, Switzerland. Tel. +41 22 364 9111
CH-550.0.128.920-7

together possible.  panda.org
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